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ENGLISH VERSION

1 (A) Define Product and explain various levels of a 10
Product with illustrations of each and also explain the
Product Hierarchy.
(B) Describe the characteristics and Marketing Strategies 10
of the Introduction and Growth Stages of the Product
Life cycle.
OR

1 Write notes on E-Branding and Branding of Services. 20

2  What do you mean by a New Product? Explain various 20
categories of a New Product and explain the Reasons of the
Success and Failure of New Products.

OR
2  Explain in brief the Stages of New Product Development. 20

3  What are the Major Branding Decisions? Explain 15
in detail.

OR

3  What is the meaning of Brand extensions? Explain the 15
Need for it, its Advantages, Limitations and Types in detail.
OR
3 Explain the meaning and nature of Brand Equity and 15
Discuss in detail various Brand Assets that create Brand
Equity.

4  What is Retail-Branding? Explain. 15
OR

4  What are the advantages and disadvantages of Global 15
Brands? What kind of adaptations are required for global
brands? Explain.
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